MOLL

EN MASSE

FOOD, FUN & FUTURE

Report for Cadwyn Clwyd:

Developing & Promoting Local Food & Community
Aspirations in Mold.

Research with ‘Hard to Reach'groups on ‘How to
Improve the Wellbeing of Mold Communities'and
the prospects of Mold as a‘Food Town!

Mold en Masse: Food, Fun & Future

Sophie McKeand — words@sophiemckeand.com — January 2011



1. PROJECT OVERVIEW

It had been determined that there were gaps in previous research that needed to be addressed
relating to the level of consumer demand for local produce and the general agreement of the six
Community Aspirations. Although Mold Town Partnership had approved these Aspirations it was
felt that further, and broader, consultation was needed with 'hard to reach’groups in order to fully
validate these Aspirations as being something that are common goals to the residents of Mold.

Certain hard to reach groups were identified who had not been consulted and the focus of

this project was to provide an innovative way in which to engage with these groups in order to
ascertain their opinions on these subjects. These hard to reach groups are categorised as being
young people and economically active/time poor people (aged 18 to 45 years old) and were be the
main focus of this research. However it was decided at the initial meeting that this project would
also seek the opinion of as wide a spectrum within the commmunity as possible.

The initial plan, as discussed in the original tender, was as follows:

® Hold an meeting to plan the project with the Steering Group

® Devise a suitable event that would be attractive to‘hard to reach’groups and the wider
community

® Promote this event to ‘hard to reach’groups and the wider community

® \Work with the Steering Group to devise a relevant questionnaire

® Devise methodology for collating data for presentation

® Report findings back to the Steering Group

During the first meeting with the Steering Group, on 30th September 2010, the outline, venue,
name and focus of the project were all finalised, this included the name 'Mold en Masse: Food, Fun
& Future!

It was agreed that the Steering Group and myself would draw up a questionnaire based on
previous questionnaires and the need to ascertain the level of support for the six Aspirational
statements. It was also agreed that the questionnaire should included qualitative and quantitative
questions in order to gather as much data from people as possible.

There were a number of ideas tabled, with some being more successful than others. | had hoped
to encourage greater participation from young people through the local high schools, Mold Alun
and Maes Garmon. Due to lack of time it was not possible to arrange this, however a large number
of young people still attended and filled in a questionnaire; some were attracted by the free music,
others by the free soft drink.



2.THE EVENT

The Mold en Masse event was held in Daniel Owen Square & Centre on Sunday 21st November
2010, 12pm to 7pm and was held under the Cittaslow name.

Marketing & PR

2 weeks prior to the event Dave Hill sent out a press release, with articles appearing in the Leader
and the Chronicle for 2 weeks. 2,000 leaflets were printed with approx 1,500 of these being
distributed by Andrea Mearns to all local junior schools. | visited Maes Garmon and presented to the
sixth form and handed out leaflets and posters in the school; an attempt to do something similar at
Mold Alun was unsuccessful.

In addition 30 posters were printed and displayed at various popular locations throughout Mold
including Daniel Owen Centre, Back Alley Music, the Book Shop, Tesco etc... The remaining

500+ flyers were also distributed at various shops and venues across Mold. A 4m x 90cm banner
advertising the event was also displayed in Mold Town Centre for 2 weeks prior to the event. A
Facebook event page was created with over 500 invitations sent out. The event was also promoted
on various Facebook pages that generated over 50 people who rsvpd that they were attending, this
proved to be an excellent way of targeting young people.

The Event

A 50ft marquee covered the square within which local musicians played throughout the day
into the early evening (7pm). The entertainment included a variety of artists ranging from local
sixth form pupils to other members of the community, both in English and Welsh language.
Local business Y Pentan provided an outdoor bar and the Centre’s café was organised by a Welsh
language charity, Meithrin, as a fundraiser. In addition to this, activity stalls, children’s storytelling
and drum workshops ran in the hall until 5pm.

The focus of the day was to encourage local people to come and’have their say’ regarding Mold
Town Partnership’s six aspirations for 2025 and to ascertain people’s support for Mold becoming a
food town’and having a food hub'

With this in mind volunteers organised by Cittaslow Mold manned 2 questionnaire points and
actively approached visitors to fill in a questionnaire. There were plenty of tables, chairs, pens and
paper set out and people who did take time to fill in a questionnaire received a token to exchange
at the bar for a glass of mulled wine or a soft drink. This proved to be hugely popular.



3.THE DATA

In total there were 290 English language questionnaires completed, 22 Welsh language, giving a
total of 312 usable questionnaires.

Please see the attached sheets for the results.

It is important to note that not everybody answered all of the questions, which is why the numbers
of answers won't add up for each question; additionally some people put 3 or 4 suggestions for
each part of Qu. 2.

With the quantitative questions | have simply added up the answers and provided a total.

The qualitative answers were more difficult to quantify as people gave a variety of different
responses and thoughts; it was important to log everybody’s opinions whilst still having something
that could be of use as a report.

If somebody gave an answer, | typed it under the relevant question. If they gave an answer that
matched a previous comment | would add a number next to that statement. Although everybody
is different, many people in the community have similar ideas about what they would like to see in
Mold and this was proved in the responses. Any suggestions that did not match with other peoples
were listed underneath.

The Aspirational statements for Mold do overlap and this means that some of the answers did too.
For example, in question 2.1. one person had said they would like to see ‘cycle paths'developed,
however in question 2.4. 23 people said that they would like to see ‘better cycle paths/be more
cycle friendly/bikes for hire’ As this had happened across a number of the sections in question 2,
and to ensure that everybody’s opinion was grouped with others of the same nature, | then collated
the data again under the following 5 headings:

® business/retail

® community

® arts/culture/leisure

® history/heritage/tourism

® space & place/environment/transport

These headings arose naturally from the opinions of the participants of the questionnaire. | was
then able to further group people’s suggestions together based upon their answers. (In the
final figures attached information was only added if more than one person made that point. Al
additional data can be found in the questionnaires or in the initial data gathering files.)

It was also important to ensure that people’s answers were logged correctly, so for example if

an answer stated, “l want to see more local businesses” this was put under the “Support small
industries/local produce & businesses/specialist shops/co-operatives (for business, community

& environmental reasons)’, and for the same reasons there is a separate category for people who
specified that they wanted to see an M&S or Primark in town. However a third category of people
were not specific about what type of businesses they wanted to see in Mold, examples of this are |
want to see the shops filled in town” or “the high street shops should be developed’, these answers
were put into the section, “Good retail centre/more variety of shops/develop high street/fill empty

shops”.

From this a very clear picture emerged as to what matters to the people of Mold and what they are
interested in supporting. After consulting with members of the steering group it was decided that
it would be best if the figures were left to speak for themselves which is why the data attached is
provided as lists.



4. SUMMARY

To briefly summarise, the people of Mold are very much in support of projects that will underpin
the development of local businesses, community activities and cultural programmes. People liked
being consulted openly in the manner utilised for the Mold en Masse project and want more of
this. They also wish to be kept informed of updates personally, this is proven by the 197 people who
gave their email/postal address for future updates and correspondence.

The overwhelming response was that people hold the market in very high esteem and will
continue to support its growth through expanding the market days and having more specialist
markets.

Many local residents want to support the next generation, as by doing this we are investing in the
future of Mold which is why the section regarding youth centes/skate parks etc.. was put in the
‘community’ category as opposed toleisure’ Additionally people are very interested in getting
involved in community activities and want to see more events held in the town.

There is also huge support for environmental initiatives such as improving public transport and
developing cycle & footpaths, expanding the use of green spaces to include more allotments and
to plant trees, and encouraging recycling initiatives.

The majority of people questioned would also support a food hub in the centre of town as this
addresses a number of issues including being able to source local produce and keep the town
centre a thriving hub of local businesses.

When asked how people view the future of Mold, again the response was overwhelmingly positive,
a word that consistently was used was ‘thriving, with 97 people saying that they envisaged a
thriving market town with successful local businesses, arts & culture with own identity (or words

to that effect). There have been some interesting suggestions made as to which directions to take
regarding the future of Mold, and again these are evident when reading the attached data.

In conclusion, the attached information speaks for itself with regards to the opinions of those

who filled in a questionnaire. It illustrates how many people in Mold have similar opinions when it
comes to important subjects such as supporting local businesses, building strong community ties,
developing the town with care and attention to environmental issues and promoting local arts and
culture, including the Welsh language.



9. QUESTIONNAIRE RESULTS

Qu.1 - Aspirational Statements

BY the year 2025 Mold will be: Very important  Quite important  Not |m|Oortant
1 an attractive to\./.\;n .......... 0 8 4

5 a high quality oommerogl enwro“o.ment 0 8 .

3 an inclusive co'r.n"munlt.y' ........ 0w 8 3

2 a distinctive plgc.:.e .......... 01 106 5

4 a model ofen\./'|.;onmen"t;| susta|.o;1blllty 66 4 15

6 an active cont.r].outor mnlnocal pa;'t.oershlps 6 129 16
Qu.2

business/retail

Support small industries/local produce & businesses/specialist shops/co-operatives (for business,

Communlty & environmental reasons) 03
Market is strong .oomt/de.v“olop foo'(.j“/farmers markets/ther;od marlzo.ts ..... 134
GOOd retal centre/more variety of shops/develop high street/fil empty shops 110
More arts, med|amoreat|ve;r.ou5|c &mc“ulture obs I
L|ke/vvant more I.;r.ge coro.oranon.;t‘ore eg... Tesco, Argosnl.\‘/.l&S Prl;“'o;‘ark KFE" 26

Reduce rates to attract business (higher rates for multi-nationals) 17
Tounsm/herltagé“J.obs ....................... -
H'gh teChJObS/I% ....................... -
More restaurants"/.oars/clo'o.s/cafes """"""""""""" -
Factory/product;o‘o line ro;nufacto.r‘;ng """"""""" o

Industry & businesses which can offer high quality and meaningful work to local people 10

Non retail — more higher level positions/executive jobs eg international companies 10
V\/e need more | obs - anymobs """"""""""""" .
Country5|dejobs";g outdoor sport"s.;garden|ng/vv||d||fe ce.r'w.t"re .......... 5
Open shops/havg“market"oo Sund;; """""""" ;
No o plac.;s. ......................... :
No large corpora.oons vv|t.o..peop|e"o.n minimum wage 3
Serwce sector/caul.lncentre;“obs """"""""""""" ;
Agnculture/farm.{r:gJobs ....................... :
Retall centres on"t“oe outs.l;.l;ts & Ioo;I shops inthecentre 3
Local grown garo;n cent};s.Jobs """"""""""""" ;
VVeIsh nursery sc.oool ob; ...................... :




community

Create opportunity for participation through better communication/awareness/consultation eg
I\/lold en Masse event/questionnaire 161

More youth centres with youth workers/regular youth events/skatepark 86

Frnancral/technrcal/moral support/work with local community groups/young people and Families
involve community, business/council/arts organisations/support grassroots Initiatives/more
referendums 66

People are strong point/friendly/already strong sense of community/I love living here 25

More family-friendly/child friendly places/baby changing facilities 22

Strong/rnnovatrve local councillors who live in this area doing/listening/consulting more 18

Gorng into schools/listen to young people/have young people on the council 13
Open/publrc meetings and accountability 7

Onlrne consultation/information also via text/email 8

The schools/education facilities here are good 5

Communrty participation via the council 4

Encourage churc"r.r"commorntres to"oe part of town comm.o.rrrty .......... 4

More police on the beat/;r;er envrronment ............... 4

Support/promot.emCrttaslo'\rr/./Slovv ;o.od nitatves 4

Lrsten to people.rrovv marr;trmes has skate park been rej e.or.ed? .......... 3

Free Welsh |essorwusu/a V\/elsi'r.r“centre.rrr town/support Welsh .I'e.a“ng uage ........ 3

Thankrng people properly for contributing and making people feel welcome 2

arts/culture/ leisure

Regular commur.rr.t.y everr.t;"& festi\./'a.rl.s for all ages (free/afforoable) .......... 295

(Evening street events/markets/community arts/carnivals/music festivals/Eisteddfod more family
events eg Carnival/Bailey Hill Festival/Food Festival/Tegengel/historical events/art exhibitions/
herrtage weekends/specialist markets)

Better advertising/promotion about events/what's happening in the town 63
VVeIsh culture/co“rrr.murrrt;/.l.arrguaoe use good/support & ro.romote"r.rrore ..... 29
Promote |anguaoe; and C.Jl.ture/b'.|"ggua| events better tre.sm\rvrth Wer;h & En.g';.l.rsh 26
Theatr Clwyd |mo.ortant/e">.<.ee|Ient.(“o.ood links with/better ||nl<s vvan"t.e.d vvrth.)w 25

Needs an arts & crafts centre/gallery/dedicated performance/meeting space/

music venue in town/ have a purpose built site for festivals 15
FOOd fostival goc.)’c.j"/devek;;).thls .................... -
Lrbrary good - (v.\'/.errt bett.er. ITin tr.r’e.re) """"""""" ;
e :
;'mema .............................. .
more art prOJect;/.organ|s.e.r.s/busrrre.sses that support ever.r't“s./art eto ........ 4

I\/lold is becoming a centre for contemporary art and music/need large sports centre for all ages/
more sports recreational grounds 2




h|story/her|tage/tour|sm

Develop/promote history/heritage/local 44
Better signage atmr‘).Olnts o.r‘“l.ocal mterest/hrstorrcal value/hr;t‘orrcal to.t‘J.rs ..... 15
Emphasrse/supp.or.t Welsr.t.l‘enguaoe./culture/h|story/bette.r"r.rrtegrat.r.o.n ..... 11
Publrcrse museumrrmprotre ................... :
Top church/chur.orw.es gooo.pornt """"""""""""" .
The s :
A central mforme'trorr centre comm.ttmcatmg events and attractron.s';\./rsrtor s"c.:.errtre 4
Improve currerrt.\'/.r.srtors/rr;tormatrorr centre/open at Iunch.trmes/Su.r.roays ..... 4
Good mix ofarcr.r'r.t.ecturaI.I;.rnteres.tmg buildings and mod.e.m deve.lo.pment.sw 3
space & place/environment/transport

Better public trarr;oort |Iﬂ.l’<us./park éi.r.rrde/rncrease parking fee.s/car sr;;re schemes/

Sunday services could be better .
Better footpaths;e;/cle patrwus/be m.or.e cycle friendly/bikes for hrre/v.\re.lkmg &mc;/clmg trails 58
Good open spac.e.;/use sb};}e Iand.t.o have gardens/grow t.re.es/allotments/ .....

more green spaces/parks/hanging baskets/flower garden/Recreation ground o
Recycle bms/facrlrt‘res arorJ“r.r.d the torrvn """"""""" P
Encourage/rmpro.\./.e hous.er.wold vve;t.e system/coloured brrrsu/compo;tmg ..... 38
Small attractive tovvn surroonded by countryside & well cor‘rrrected.;tocatror.rm 30
Close high STFGEt'{c’) al tra"f'ﬁ"c/moré.gedestrran areasin tovxrrr}pedestrr.anrse torrr/n centre 27
Da”'el Owen SQL.J';FG/CGH.{% good;rreeds developrng/rmpro;/mg .......... 26
Barley Hill is gooo;more s.r'r.ould ha.r')“oen there T P
Cheap parkrng/mgre Darl;lrﬂ.g/famrl't/ﬂparkrng/better parkrn._o;more disabled r;a"rkmg 22
Make recycling 8.<"k.>.U>/'ﬂg to‘eal proc.j“trce fun/an attractive o.r).t.ron for.'F.J..eOple not achore 13
More seats/benooes in to;v"n """"""""""""" i
Promote wind ar.r'(.j“solar p.o“\./ver/rer;e.vvable erergy I
Stop litter and hé;é more"s“r.)nng Cteensﬁrdy tovvrr/cleaner';treets .......... 10
Busmesses must.r.e.cycle m.o.re """"""""""""" .
TOO many take- a"V;;iYS tha.th.DOII the;ppearance/create ||tte.r“/vvar1t I.e.:c,.s fast food places 5
Tum off street Iarrtrvs/ever;other s.t.r“eet lamp/not all neces"s;ry .......... s
Support FarrTrad.e./.FoE/SL.r;trans/ oeeome a Transition Tovv.rr ............ 4
I\/lore mformatrort"to hous.e‘r.rolds o.rr.energy consumption 3
Become a'no plans.t.rc bagsmt‘ovvrr """"""""""""" ;
Better/more pub'r'ié e :
Get rid of Harley;.@‘;.larage morsgrace """""""""" ;
Less fuel statrons. ............................. 2

continued. ..



Qu.2 continued... Encourage green technology through planning and taxation systems OR lobby for changes 2

V\/ould like more say/involve local businesses in building planning 2

Not interested in this, we need to keep jobs in the town. Do NOT waste ANY public money on
anythmg to do with this (environmental issues).

Qu.3
How do you see Mold in 15 years time — what is important to you?

strong community -
VVe need more aet.;wues/e“eentre f.(;r.young people/chﬂdreg/skate e;rk ..... 30
Connchon to tk;e.tovvn s"k.w‘;story, e'l.J.I.ture and land (mcludfr%é V\/elsh.j ........ 27
A unique area r|c"k.1“vv|th q;ghty Ioce.lushops & food produce"r; ........... 29
Supportmg a b|||.r:;éua| tO\./'\;r.w/V\/eIsMenguage """""""""" iy
A town where Sh“C;I.OS are e'l.lnused and people can work thﬁeut gmeé out of"t.evvn 16
Cleaner/greener.;c;vvn/su;eunable./“r;]ore odepaths 16
The same as it |5H(.)vv .................... :
Safer/lavv & orde.r'/“r.nore dog vvarde"e“s/less anti-social beha;;l.c.)ur .......... 9
If it carries on ||ke“;h|s the.:[.evvn ce.r'\.t"re will be boarded up/"!\./\“old V\/I|.|"l.3.e a dee:j. town 8
Develop e touﬁ.s.t town;\;;/alks et.; ................. :
Jobs we need t.c')“l.<eep tf{e“tovvn a||ve """"""""" :
Needs more corr.w};wumty e“reas/exh.].lemon spaces/recreatlo.eel groue.c.j.s/park;m 5
ngh QUahty/affe'r.(.j.able he.e5|n9 ............... :
Keep big corporz.a'{l.ons/su.p').erstores"eut """"""""" ;
A e :

N TN N PN




Qu.4
How do you find out about what is going on in Mold?

Word of Mouth 220

Lg;aer .................... e
}]}}{tshire Chromaé ............... e
Mo|d Comectio;.ﬁ/\agazigé .......... e
.ég.c..ial Networki,{é..websit; .......... e
H{émet .................... e
..C.}.t.t..agow o ,\.l..e.;/vﬁetté.r ............. e
%Jrist lm(ormati;% Cemré ............. e
.F.{.;é.io_ o He;.r.t. ............... e
“O“;H.er P.;I.[.)ur Fan.{;_ o Poste.r.;._ A
........ S.l.(.;te parl;..f.(.)rum 6 SChOC.).l..._ :
........ Tovvn Cou"r.w‘(.:illors/g(.)“uncil - 3 Bann(;r.s. -3
o f\./'\guntain"!.\./.lusic &;;ts assogi;tions EEE Radio"gymru 2
........ Cy|ch/T| a.;i._ : Mem;r..laith Slry S
........ F.l.;.ers - Churég.group;jz
........ The Absu;;;_ ; - F;;.ber - 2
........ B.Js.mess groups We@'aasses
........ L.i.é.rary Dame.i.bwen Cemre
Qu.5

What locally grown/produced food and drink do you buy?

.é.;i;.ery .................... e
Eggs .................... e
Me;t .................... e
.\./.éé.etabms .................... e
Dalry N e
E;.l;.es - Confe;.t.i.onery ............... e
Frmt .................... e
;&;amy .................... o
..A..l.c..c.)honc e o
;};S.erves - Sa.L.J..C.eS ............... e
Ready e e

Non alcoholic drinks 39




|

Qu.6
Are there any barriers to you buying locally produced food and drink?

Availability 150

Prlce .................... o
Qua e .
&Her .................... - ]2 ................
Ume o durmg o day .......... o
Tesco : Superma}i;ét Conv.;r.ﬂence .......... r—————
;};;vemence .................... .
.I;.H.(.).vvledge of vvf.w';t’s avaii;t.ﬂe & vv"k;(.%re ..... s
B;kag ........................................

Qu.7

Would a local food hub be useful to you if you wanted to source more local produce?
Yes ................ 167 ......................
May e 75 .......................
Don e 3é .......................

NO ................. 15 .......................
Qu.8

Support local growers/producers/business

Community is more self sufficient 42
..C..C.).a.venience/acgé.sgbm& .................................. ”
W'é..need value fc;.r“money"/erenolns.;n pricg ...................... 18
i..l.ga..c.k the time to"\./.i.sit indi.\'/.iélual pI;ges but ;;\./;)uld make th.(;éffort t;éo to 1"I.(;ca| pla.c"(; 17
Wiﬁsupport and"\;;/.ants in;c.).rmatio.r'wmabout I.c';;al ooduce/

what's available/what a food hub is 11
What i he.;.r.d o T%.(.)d e :
.I..F.)..r.éfer i S.é.;son’ fo.(.)..c.j .............................. :
Né;ds o vari;t..y o y;;r rouné ............................ ;
%Eut down my"c;rbon f(.)“c;tprint/%(;od miI(.%; ...................... 4
.Iu\./;/guld like to buy/l alvva>./';buy Iog;i produ.;é .................... 4

continued. ..



Qu:8 continued...  Already support Bryn Gwalia co-operative/farmers markets/Swan’s farm shop 4

I have more confidence in local food quality 3
.E.g.;t.t.er o gom.é..t.o ; Suéé.rmarke.:( ............................ ;
ég;d Commumt.;..acﬂ\/ity .................................. ;
g&“p.ermarkets ar;.r.nore cgr.{venien;;cheape"r. ...................... 2
%’é;payers shoul.c;}wot paymf;)r this, .r';\.ust be g;vner funded 1
ngh prices forcemp;eople ;;\./ay ano.lur.w.ot all Ic.;(;.al food is hig%“(.quality ............... 1
We are going into serious financial decline 1
|Cam e 1
Would like to see central, permanent market 1
Use the closed shops in town centre at low rent 1
Qu.9

If you did want to source more local produce what sort of a food hub would suit you?
Local shop in the town centre 213

A shop on the edge of town 50

Abox i Sc..k.]..eme ............... o

From - imemet.;.i.te ............... e
Qu.10

Able to buy good quality local food at decent price 167

A genuine commitment to supporting independent producers of high-quality food to ensure decent

livelihoods and support creativity and innovation in the town and surrounding areas 72
ég;d restaurant.s“é( pub f;c;d vvithnl.c;cally sg;.rced food 44
’,Qg’t'hmgmot : |O£ ...................................... -
That there is onl>./"f.(.)od in the tovvn";nd not.f'{i.ﬁg else/no Ch"c.).i.ce/toc;}%any fo.<')“<.j place.s“/“

take aways/supermarkets 11
Food promoted ;/'\./‘i.th a str.;r.wg Ioca.l'/“\./\/elsh ia(;ntity .................... 10
;.&.F.;ports . foo..c.j..fesﬂval. .................................. -
..O..;_C.J.amc/fair trad;.f.OOd ................................... ;
%.r.;aitional/homé..r%ade ................................... :
ﬁ;;hhy ”Vmg/ea.;i}]g ................................... :
Lots of food ever.w'{s./farme"r.'.s. marke"t“s .......................... 4
’I(/i'o.}e consumeri:sﬂr.T.w/snob.k');ry/exp;%sive/ r.r'w.i.;jdle class/mi.d'.AIe age.c'll.;akeov;r. ...... 4
“Amtgvvn that vvou.l'a rely or.1“1“.ood to"r.n"ake its"r%oney .................... 3
“Aml.a“rge, prestigioUs., highl;;isible f.(').;;d festi;;e;l, not one shc.)'\./“ed in a.;;r oark 2




